COMPREHENSIVE

SJ EDIT & EVENTS CALENDAR
January

March

April

May

TOPICS:

TOPICS:

EVENT COVERAGE:

EVENT COVERAGE:

2021 Outlook: What to Watch in The Year
Ahead

Covid-19: The First Year

Earth Day; Higgs Index Celebrates 10 Years

EVENT COVERAGE:

REPORT:

World Economic Forum in Davos, Copenhagen
Fashion Summit

REPORT:

Sustainability Week; Paris Fashion Week

Sustainability Reporting
Ad close: 3/11
Publish date: 4/15

Sourcing 2021
Ad close: 12/3
Publish date: 1/12

February
EVENT COVERAGE:

New York Fashion Week; London Fashion
Week; Milan Fashion Week
WEBINAR:

Operating During a Pandemic Remotely
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REPORT: Retail 2021

Ad close: 2/3
Publish date: 3/10
WEBINAR:

Embracing Traceability
EVENT:

Achieving Quick Wins in Sustainability

WEBINAR:

Mastering Inventory Management

REPORT:

Selling Direct
Ad close: 4/8
Publish date: 5/13
WEBINAR:

Ramping Up Direct Sales
EVENT:

Hong Kong Sourcing Summit

COMPREHENSIVE

SJ EDIT & EVENTS CALENDAR cont.
June

July

September

October

TOPICS:

REPORT:

EVENT COVERAGE:

EVENT COVERAGE:

Social Governance

Materials Innovation
Ad close: 6/8
Publish date: 7/15

New York Fashion Week; London Fashion
Week; Paris Fashion Week

World Cotton Day; Paris Fashion Week

REPORT:

Summit Companion
Ad close: 9/8
Publish date: 10/13

REPORT:

Sourcing Research
Ad close: 3/22
Publish date: 6/17
WEBINAR:

Understanding Children’s Product Safety
EVENT:

Prioritizing Margins Over Costs

WEBINAR:

Leveraging 3D Design
EVENT:

Answering Sustainability FAQs

August
REPORT:

Footwear
Ad close: 7/7
Publish date: 8/11

Production Sustainability
Ad close: 8/11
Publish date: 9/15

REPORT:

EVENT:
WEBINAR:

New York Sourcing Summit

Rethinking the Wholesale Model

November
EVENT:

Predicting the Future

WEBINAR:

Viewing Sustainability Like an Investor

December
TOPIC:

WEBINAR:

Minimizing Duties
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The Year in Review

EVENTS CALENDAR
Achieving Quick Wins in Sustainability

Answering Sustainability FAQs

MARCH

JULY

Pivoting the apparel industry from one of the planet’s top polluters to a responsible agent of
change is a major undertaking, spanning raw materials through last-mile logistics. It’s hard
to know where to start, especially given the often resource-intensive nature of instituting
climate-friendly operations. For those fashion firms paralyzed by the scale of the challenge, this
workshop will provide actionable steps for tackling raw materials, chemical usage, packaging
and overproduction in ways that don’t demand huge time and monetary investments.

As sustainability efforts mature from the early days of organic capsule collections, it’s challenging
to stay informed on the latest environmentally-friendly terms, acronyms and strategies. As phrases
like net zero, science-based targets, regenerative agriculture, agriwaste, microplastic shedding, SDGs
and chemical recycling enter the conversation, there can be more questions than answers. This
workshop will take a deep dive into some of your most frequently asked questions to demystify the
latest in sustainability.

Prioritizing Margins Over Costs

Predicting the Future

JUNE

SEPTEMBER

For an industry that’s had its sole focus on first costs, understanding the new math driving
apparel can be difficult. But in a landscape in which speed, agility and sustainability are the
true differentiators, cheapest is no longer best. This workshop will help attendees calculate the
benefits of striving for higher margins and illustrate where it makes sense to pay more to make
more. Through real world examples, retail experts will show how materials and operations that
cost more on the front end could result in healthier bottom lines.

Never has the future been as opaque as it is now but given the state of retail, the industry needs
better insights than ever. Consumer confidence, shoppers’ buying habits and the weather are all
moving targets directly affecting sales. Enter the experts promising to help retailers offer the right
assortments at the right time at the right price—rain or shine. This webinar series will introduce
the technology merchants need in order to make accurate predictions and provide examples of the
impact these tools have had on the bottom line.
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WEBINAR CALENDAR
Operating During a Pandemic Remotely

Mastering Inventory Management

FEBRUARY

APRIL

The global nature of apparel and footwear production poses obstacles in the best of times. Add
a global health crisis and the complications multiply. Travel restrictions and safety precautions
make collaborating with production facilities challenging—not to mention what it takes to
stand up the new factories needed to diversify operations. This webinar reveals how to best
communicate with factories, monitor production, maintain product quality and boost efficiencies
from a distance. Learn about the technology that has digitized project management, version
control, prototyping, auditing and more.

While the pandemic is to blame for much of the current inventory issues, in reality stock levels
were rarely in line with consumer demand even before the global health crisis. Today’s fast-paced,
fractured market calls for solutions that pull insights from a variety of signals both past and
present as well as supply chains agile enough to respond accordingly. This webinar will illustrate
how brands and retailers can use a data-driven approach to effectively create to demand, allocate
according to region and sell through at the highest margin.

Ramping Up Direct Sales
Embracing Traceability

MAY

MARCH

Brands are moving to become less and less dependent on wholesale. While the pros of selling
direct are obvious—better margins, closer consumer relationships and no chargebacks—there are
plenty of cons too, or at least considerations. The list of responsibilities brands take on when they
choose to go it alone includes marketing, fulfillment and reverse logistics. This webinar will feature
the three most important aspects of direct-to-consumer business brands must master before
pulling out of retail plus the technical innovations that promise to make them manageable.

Apparel is furiously working to clean up what had been a terribly polluting, resource intensive
industry. And that’s a good thing. The challenge, however, is it’s impossible to quantify progress
without traceability. So, for all of the good intentions, the industry is still largely incapable
of verifying inputs meet these new environmentally responsible standards. Without that
assurance, companies are left vulnerable in today’s callout culture. This webinar will unpack
the benefits and challenges of certifications and standards and the latest innovations that aim
to make traceability more reliable.
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WEBINAR CALENDAR cont.
Understanding Children’s Product Safety

Minimizing Duties

JUNE

AUGUST

Children’s wear is one of the most reliable facets of the apparel industry but along with the
continuous sales comes more stringent safety guidelines, covering areas like chemicals, choking
hazards and flammability. This webinar will offer an update on children’s product safety
guidelines as well as information on how to ensure your company measures up even as Covid
travel restrictions make typical product safety audits a challenge.

With trade rules and regulations in flux more than usual and apparel and footwear supply chains
on the move, it’s more important than ever to ensure your company understands the current trade
laws, capitalizes on free trade agreements, employs tariff engineering where appropriate and
classifies goods correctly. In this webinar, experts will share the common mistakes fashion firms
make, advice for avoiding unnecessary costs and insight into the potential legislation that will
impact duties in 2021.

Leveraging 3D Design
JULY

The era of low-tech operations has passed. Today, successful fashion companies must digitize
to stay in step with the whipsaw changes in consumer trend cycles. Brands and retailers that
have adopted 3D design have made considerable strides in speed, agility and sustainability, but
manual processes are still the norm in much of the industry. This webinar will delve into to the
use cases for 3D design across prototyping, communications with factories, and marketing and
reveal the truth about what it takes to get ramped up.
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Making Ecommerce Economical
SEPTEMBER

The pandemic has prompted an ecommerce surge that’s unlikely to completely abate even once the
global health crisis is under control. To make the most of this trend, retailers must work overtime
to determine how to squeeze more margin out of a sales channel that historically has netted
lower profits than in-store purchases. In this webinar, experts will share how merchants can boost
efficiency, develop cost-effective last-mile strategies and better capitalize on online sales.

WEBINAR CALENDAR cont.
Viewing Sustainability Like an Investor
NOVEMBER

While sustainability is no longer a siloed concern, the industry has yet to make it a true priority
when weighing important business decisions. However that could all change as stakeholders’
sensitivity to risk grows and their perspective on risk management broadens to incorporate
responsible sourcing, design and production. In this webinar, investors will address the aspects
of sustainability they care about most, outline the metrics they find most reliable when vetting
fashion firms and provide their outlook on how long apparel companies have before these
practices become table stakes.
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DATA RICH

REPORTS CALENDAR
Sourcing Report

Sustainability Report

JANUARY

APRIL

2020 brought new meaning to the term ‘uncertainty.’ As apparel and footwear firms continued
to grapple with diversification, digitization and sustainability, many, if not all, were knocked
off course by the global health crisis. Suddenly, their existing challenges were compounded by
tanking demand, spotty supply, closed stores and a remote workforce. Now, as the pandemic
drags on, the industry must learn to live with the virus and its ramifications—all while
doubling down on efforts to address a slate of pre-existing conditions. This report will take a
360-degree view of the fashion supply chain, highlighting the most pressing challenges, biggest
opportunities and the best solutions for thriving in this new reality.

As the efforts toward greater sustainability mature, apparel companies must continuously reevaluate their strategies as well as the transparency related to reporting their achievements. 2021
marks the 10-year anniversary of the introduction of the Higg Index, a go-to suite of tools that
helps companies measure and report on sustainability progress. Using that as a starting point,
this report will focus on the industry’s progress over the last decade; the metrics that matter now;
what’s still needed in the area of measuring and reporting; and how accountability and credibility
in the ESG sector needs to continue to evolve in the years to come.

Retail Report
MARCH

The retail landscape was already roiling from a perfect storm of surging consumer expectations,
swelling e-commerce growth and encroaching digitally native competitors heading into 2020.
Then the pandemic hit. Now, the industry is faced with the added pressures of uncertain demand,
wildly fluctuating shopping patterns and a WFH culture that pushes apparel even lower on the
priority list. This report, which is a joint production between Sourcing Journal, WWD and FN,
will highlight the tech tools that promise to usher in a widespread retail transformation that
addresses the need for convenience, safety and discovery in the digital age.
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DTC Report
MAY

The trend toward direct sales is accelerating, as more and more brands pull back from wholesale.
They’re motivated by a desire to control their own businesses, be less reliant on the current fashion
calendar, earn better margins, avoid chargebacks and insulate themselves from the changes roiling
retail. But this autonomy comes at a cost. A smaller retailer base means these fashion firms now have
to ramp up marketing, e-commerce and brick-and-mortar sales, and fulfillment efforts. This report
will feature profiles of how select brands are transforming their businesses, insight into emerging
tech tools designed to fill the gap and advice from thought leaders on the best strategies.

DATA RICH

REPORTS CALENDAR cont.
Sourcing Research Report

Footwear Report

JUNE

AUGUST

The sourcing landscape remains in flux as leaders attempt to retrofit existing supply chains and
rebuild new ones to correspond with budgetary, quality, speed and sustainability demands. The
basis for this research report will be a proprietary survey of Sourcing Journal readers designed
to determine how sourcing decisions are made now, the geographic regions that are gaining
and losing favor, the outlook on soft goods production and the chief concerns keeping industry
insiders up at night.

While every industry was thrown into havoc since the outset of the pandemic, footwear has
been particularly impacted. Outside of athletic shoes, which fueled consumers’ need to create
makeshift workouts, and slippers, which clad them the rest of the time, the largely work-fromhome population has shown little interest in shoes. Now more than ever, brands and retailers
need stepped-up performance and design to woo them back. This report will focus on the trends,
material innovation, merchandising tactics that are working today as well as the design tools
production technologies and supply chain enhancements fueling future assortments.

Materials Innovation Report
JULY

Brands and retailers have looked to fiber producers to create products that will add value to
their apparel assortments. What’s changed is that supply chain partners are no longer simply
interested in traditional performance attributes like long wear and easy care. Today, they also
want material innovation that includes health and safety properties, like antimicrobial and
antiviral but also muscle recovery and thermal regulation. Further, they need fibers that help
them make strides toward a circular economy, including curbing the use of non-renewable
resources and conserving energy. This report will highlight the latest fibers on the market, what
they do, and how brands and retailers can use them to address consumers’ top concerns.
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Sustainability Report
SEPTEMBER

The fashion industry’s contribution to the environmental problems causing global warming is
well known. The roadmap for halting its negative impacts is less clear. This report will identify the
biggest resource drains, the largest causes of emissions and the biggest culprits for wasted inputs
in the production process. The focus will be on the innovations transforming production facilities,
the operations most in need of an overhaul, how downstream partners can be part of the solution
and where the funds for the necessary investments should come from.

